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Note : Answer any five questions. All questions carry equal marks.
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2.

10.
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Explain the historical development of marketing and discuss its importance in brief.
fauor fsor § AT IR 77 THD) WAIRIT XA aTel ) Bl =T ST |

What is the meaning of marketing mix ? Describe the elements affecting it.
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‘Decision making is the main task of management’ explain.
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Define Brand. What are the types of Brand ? What factors should be taken into account while selecting
a good brand name ?
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What do you mean by pricing ? Describe pricing objective and policy.
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What is the mean of distribution channel ? Explain the type of distribution channel.
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Write a brief note :

(a) Whole saler

(b) Retailling in marketing
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Define sales promotion. Describe its objective and method
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Define marketing research and describe its process.
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Explain the following :

(a) Green Marketing

(b) Cyber Marketing



