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Note : Answer any five questions. All questions ciury equal marks.

l. frqqq d vffio fuo-rqr 6-r qut{ olfrq oily {s-d T{G o1 Hs}q d qrsr o1frq I

Explain the historical development of marketing and discuss its importance in brief.
2. ftqlTq ftqq fr irqr Grrcrrr B? {s-o) e'}Trfud o-{i Erd ildt o1 f+il+cr olfuq r

What is the meaning of marketing mix ? Describe the elements affecting it.
3. "fr,rfq d-cr e-qtrf, oT g@ EFrd B i' qqsrgg 

I

'Decision making is the main task of management' explain.
4. Hru-s o-) qRqTft-d sfrfuq I Elrrs fr',c-i q-6l-{ o-r drf,r *, go. ord il'u-s ilrr o-r g-fl-q o€ rrqq fr-c-fu-{

qrdi 6) tqpq if qq=Tr qrRq 
I

Define Brand. What are the types of Brand ? What factors should be taken into account while selecting
a good brand name ?

s. tfl furfwr t enq rqr srflt B? q.fl frErfwr d B-{Mi w fifr oT qufq o1frq r

What do you mean by pricing ? Describe pricing objective and policy.
6. ft-ilrrT rrrtzl-rr or rqr orftn-q B r fuoq"r fltaq d q-6R oi r+qgrsq-r

What is the mean of distribution channel ? Explain the type of distribution channel.
7. HetqdMftfuq_

(3I) Qrt-6 ffidT
(q) frquTq fr gefi-{ fr-m-q

Write a brief note :

(a) Whole saler
(b) Retailling in marketing

8. fr-f,"q rr-stt{ o1 qR}Trqr Afug, Es-d s(M de{r frfudt or qulq qfrfuq 
I

Define sales promotion. Describe its objective and method
9. frquTq ciq o) qRqrR.-a o-{d gq gqol ,frqr oT quf{ olfuq I

Define marketing research and describe its process.
lo. frq o) qqsr{q-

(3r) eR-o tqqq
(e) Hrfu frqqq
Explain the following :

(a) Green Marketing
(b) Cyber Marketing
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