
§·¤æ§ü / Unit-I

1. çßÂ‡æÙ ·ð¤ °ðçÌãUæçâ·¤ çß·¤æâ ·¤æ ß‡æüÙ ·¤èçÁ°
¥õÚU §â·ð¤ ×ãUˆß ·¤è â¢ÿæðÂ ×ð´ ÃØæBØæ ·¤èçÁ°Ð

Explain the historical development of
marketing and discuss its importance in brief.

¥Íßæ / OR
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ÙôÅU Ñ âÖè ÂýàÙæð´ ·ð¤ ©UîæÚU ÎèçÁ°Ð âÖè ÂýàÙæð´ ·ð¤ ¥¢·¤
â×æÙ ãñ´ UÐ

Note : Answer all questions. All questions carry equal
marks.
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çßÂ‡æÙ ç×Ÿæ‡æ âð ¥æÂ @Øæ â×ÛæÌð ãñ´U? çßÂ‡æÙ

ç×Ÿæ‡æ ·¤ô ÂýÖæçßÌ ·¤ÚUÙð ßæÜè àæç@ÌØô´ ·¤æ ß‡æüÙ

·¤èçÁ°Ð

What do you understand by marketing mix ?
Discuss the forces which affect the marketing
mix.

§·¤æ§ü / Unit-II

2. ©UÂÖô@Ìæ ÃØßãUæÚU ·¤æ çßàÜðá‡æ ·¤ÚUÙð ×ð´

çßÂ‡æÙ·¤Ìæü ·¤ô ·¤õÙ-·¤õÙ âð ·¤Î× ©UÆUæÙð ÂÇ¸ð ´U»ð?

â¢ÿæðÂ ×ð´ ÃØæBØæ ·¤èçÁ°Ð

Which steps should be taken by the marketer
in the analysis of consumer behaviour ?
Discuss in brief.

¥Íßæ / OR

ÕæÁæÚU çßÖç@Ì·¤ÚU‡æ ·¤ô ÂçÚUÖæçáÌ ·¤èçÁ°Ð ÕæÁæÚU

çßÖç@Ì·¤ÚU‡æ ·ð¤ ©UgðàØ @Øæ ãñ´U °ß¢ §â·ð¤ çß·¤æâ

·ð¤ ·¤æÚU‡æô´ ·¤æ Öè ß‡æüÙ ·¤èçÁ°Ð

Define market segmentation. What are the
objectives of market segmentation and also
describe its causes of the development.
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§·¤æ§ü / Unit-III

3. ©UÙ ¿ÚU‡æô´ ·¤è çßßð¿Ùæ ·¤èçÁ° çÁ‹ãð´U ç·¤âè ÙßèÙ

©UˆÂæÎ ·ð¤ çÙØôÁÙ °ß¢ çß·¤æâ ·ð¤ çÙç×îæ ©UÆUæØæ

ÁæÙæ ¿æçãU°Ð

Discuss the steps that should be taken in
planning and development of a new product.

¥Íßæ / OR

Õýæ‡ÇU ·¤æð ÂçÚUÖæçáÌ ·¤èçÁ°Ð Õýæ‡ÇU ç·¤ÌÙð Âý·¤æÚU

·¤æ ãUôÌæ ãñU? °·¤ ¥‘ÀðU Õýæ‡ÇU Ùæ× ·¤æ ¿éÙæß

·¤ÚUÌð â×Ø ç·¤Ù-ç·¤Ù ÕæÌô´ ·¤ô ŠØæÙ ×ð´ ÚU¹Ùæ

¿æçãU°?

Define Brand. What are the types of Brand ?
What factors should be taken into account
while selecting a good brand name ?

§·¤æ§ü / Unit-IV

4. çßÌÚU‡æ ßæçãU·¤æ¥ô´ âð ¥æÂ @Øæ â×ÛæÌð ãñU¢? çßÌÚU‡æ

ßæçãU·¤æ¥ô´ ·ð¤ Âý·¤æÚU °ß¢ ·¤æØôZ ·¤æ ß‡æüÙ ·¤èçÁ°Ð

What do you understand by channels of
distribution ? Describe the types and functions
of channels of distribution.

¥Íßæ / OR



çÙ`ÙçÜç¹Ì ×ð´ âð ç·¤‹ãUè´ Îô ÂÚU â¢çÿæŒÌ çÅUŒÂç‡æØæ¡
çÜç¹° Ñ

(a) ÂçÚUßãUÙ

(b) Ö‡ÇUæÚU‡æ

(c) §‹ßð´ÅUÚUè çÙØ¢˜æ‡æ

Write short notes on any two of the
following :
(a) Transportation
(b) Warehousing
(c) Inventory Control

§·¤æ§ü / Unit-V

5. â¢ßhüÙ âç`×Ÿæ‡æ çÙÏæüÚU‡æ Âýç·ý¤Øæ ·¤ô â×Ûææ§°
¥õÚU ÕÌæ§° ç·¤ â¢ßhüÙ âç`×Ÿæ‡æ ·¤ô ·¤õÙ âð
ƒæÅU·¤ ÂýÖæçßÌ ·¤ÚUÌð ãñ´ U?

Explain the promotion mix determination
process and discuss those factors which effect
the promotion mix.

¥Íßæ / OR

ÒÒçß™ææÂÙ ÂÚU ç·¤Øæ »Øæ ÃØØ çßçÙØô» ãñU, Ù ç·¤
¥ÂÃØØÐÓÓ §â ·¤ÍÙ ·¤æ ÂÚUèÿæ‡æ ·¤èçÁ°Ð

“Money spent on advertising is an investment,
not a waste.” Examine this statement.

———
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